CAMPAIGN PL, 


“MELODY FOR TWO” 


PRODUCTION DETAILS 


Below is the official billing for “Melody For Two.” It is important that 
this be followed without change or variation. 


WARNER BROS. 25% 
Pictures, Inc. presents 5% 
MELODY FOR TWO 
100% 
JAMES MELTON — PATRICIA ELLIS 
75% 


Marie Wilson — Fred Keating 30% 


Dick Purcell — Winifred Shaw 30% 
Craig Reynolds — Charles Foy — Gordon Elliott 10% 
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Directed by LOUIS KING 20% 

Music and Lyrics by Harry Warren and Al Dubin =. 20% 
and M. K. Jerome and Jack Scholl 20% 

A Warner Bros. Picture 20% 
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‘““Melody For Two’’ opens the 
night before the band of Tod Weaver 
(James Melton) makes its debut in 
big time — with the ace music ar- 
ranger, Mel Lynch (Dick Purcell), 
walking out because Tod won’t meet 
his exorbitant demands for a salary 
increase. 

But Gale Starr (Patricia Ellis), 
the band’s blues singer, realizes the 
arrangements must be had or Tod’s 
opening will fail. So, unknown to 
Tod, she dickers with Lynch for them. 
And he, like Tod, in love with Gale, 
sells out for $1000. As part of their 
agreement, the arrangements are 
credited to a fictitious Joe Miller. 

Lynch, attending the opening, sees 
his opportunity to make Tod the 
laughing stock of the musie fraternity 
so tips off Columnist Walter Wilson 
(Gordon Elliott) that the arrange- 
ments are really his and that Tod has 
been fooled. Wilson takes the story 
and makes the most of it. Then Tod, 
believing his friends, especially Gale, 
have turned agaist him, walks out on 
the band. Gale tries to talk to him, 
but he won’t listen. There is nothing 
for her to do then but to take over 
the band. 

Promptly the hot-headed ‘Tod 
Weaver is barred by the music cor- 
poration. This puts him, Remorse 
and their press agent, Scoop Trotter 
(Charles Foy), out in the cold. 

But Gale, still in love with Tod, 
uses her influence to have him re- 
instated, and gets him a job as band 


JAMES MELTON — Tall, dark, hand- 
some, tenor-voiced James Melton is na- 
tive of Moultrie, Georgia — Attended the 
University of Georgia, then Vanderbilt, 
with the idea of becoming a lawyer — 
But the president of Vanderbilt, after 
hearing him sing a few times on the col- 
lege glee club, advised him to take up 
music as a career instead of law — Good 
advice! Melton was heard by the late 
“Roxy” of New York, who engaged him 
sight unseen, and began singing over the 
radio, which made him known to about 


everyone in the country — Warner Bros. 
gave him a contract last year for one 
picture — “Stars Over Broadway,” — 


was so successful they immediately put 
him into a second, “Sing Me A _ Love 
Song” — Melton’s current picture is “Mel- 
ody For Two,” a musical comedy in which 
he co-stars with Patricia Ellis. It will 
OMe Tatil NG evecare: PRCALTOsOM c.saem ons ; 


DICK PURCELL — Descendant of an 
ancient Irish baronial clan, Dick Purcell 
was born in Greenwich, Conn — Attended 
Fordham College in New York and was a 
basketball, baseball and hockey player 
there — After graduation he was a tutor 
in a summer camp for boys, a “runner” 
for a Wall Street bond house, and then 
got a bit in a vaudeville sketch — could 
not get a job in Hollywood when sound 
pictures came into vogue, so returned 
broke to the New York stage — In 1935, 
while Dick was playing in “Paths of 
Glory,’ a Warner Bros. scout signed him 
for pictures. His first leading role was in 
“King Of Hockey,” in which he gave an 
amazing exhibition of skill on the ice — 
Dick’s current picture is “Melody For 
Two,” now showing at the «:.............0 
Theatre. 


EXPLOITATION: Page 
Stunts, Contests, Tie-Up 


Plugging With The Music. 4 


ADVERTISING 5 thru 7 


leader in a third rate dance hall. 
Hunger convinces Tod he should lose 
his pride. 

Tod organizes a band of beautiful 
blondes. Then he hires a fast-step- 
ping Negro who says he knows how 
to make arrangements. He produces 
something new — swing music. It’s 
a sensation. Pretty soon Gale and her 
new partner, Mel Lynch, are forced 
to reorganize their band and play 
swing music. 

Then Tod and Gale are offered 
their big break when a radio sponsor 
decides to feature swing music on his 
cigarette program. They are asked to 
try out. And they jump at the 
chance. 


But the night of the auditions, 
Tod’s new blues singer, Lorna Wray 
(Winifred Shaw), who has been try- 
ing to make Tod fall in love with her, 
fails to appear, because Lynch got 
her intoxicated. 


Gale finds out about the trick and, 
proving her love for Tod, saves the 
day by doing the solo work with his 
band. 


The sponsor is so delighted with 
Tod’s band that he offers to sign it 
up without hearing Gale’s orchestra. 
But, Tod explains, he can’t furnish 
Gale. So the sponsor hires both bands 
and stages a battle of swing music 
over the airways. And this puts 
Lynch out of the way and brings 
lovers Gale and Tod back in each 
other’s arms. 
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PATRICIA ELLIS — All her life Patricia 
Ellis, now just 20, has been part of the 
theatrical world — Step-father is Alex- 
ander Leftwich, famed New York produ- 
cer of musical shows — Patricia, when 
only 14, began understudying the leads in 
his shows — Also did dramatic work in 
stock companies, so she knew the art of 
acting thoroughly when she was offered 
a movie job by Warner Bros. three years 


ago — First picture was “Three On a 
Match” — Achieved leading roles two 
years ago — Is tall, slender and blonde 


— Recently has been able to satisfy her 
ambition to play in musical pictures — 
Appeared with James Melton in “Sing Me 


‘A Love Song,” and now is with him again 


in “Melody For Two,’ which comes to the 
See rac Me atre sON. ssc. cae 


MARIE WILSON — Marie Wilson is one 
of the few native daughters of California 
to make good in the movies — Born at 
Anaheim, in the heart of the orange belt, 
only a few miles from Hollywood studios, 
daughter of a well-to-do real estate man 
— She’s only 18, extremely blonde, with 
big brown eyes and the longest lashes of 
any actress on the screen — They curl up 
almost to her eyebrows — Marie has been 
in pictures about two years — Will be 
remembered as the dumb blonde who pur- 
sued Ross Alexander in “China Clipper” 
— Present picture is “Melody For Two,” 
in which she slaps a bull fiddle in a girl’s 
band. It is now showing at the ............... 
Theatre. 


PUBLICITY: Page 
Lead-off, Opening Day, 
Review 
Features and Readers 
Short Shorts, Program 


Country of origin U. S. A. Copyright 1937 Vitagraph, Inc. All rights reserved. Copyright is waived to magazines and newspapers. 


“MELODY FOR TWO” 


EXPLOITATION 


VARIETY OF MUSIC STUNTS 


BRASS BAND ON MARQUEE 


For a real flash “out front’ campaign hire a 
brass band to play stirring music from your 
marquee. Station them on a raised platform 
and under plenty of light at night. Have them 
whoop-it-up featuring of course the swing 
tunes from ‘Melody For Two.” Would be a 
bit of novelty and a swell attention getter if 
you could get a girl's band to swing it. And 
don't forget to decorate the outdoor stage 
with plenty of banners and flags. If you have 
a p.a. outfit, it would be well to announce a 
plug for the show between numbers. 


STREET ORGANIST BALLYS 


Here's a street bally that will sell the title and 
give the strollers a chance to find out about 
show. At some crowded corner of the town 
plant a man with a street organ. On oppo- 
site side of organ place a dummy crank and 
have a pretty girl turn it. The man and girl 
crank the organ, which is decorated with pic- 
ture plug and playdates. Would help inter- 
est onlookers if you had a trained monkey 
on a leash pass out heralds. 


FREE MUSIC SCHOLARSHIP 


Your town and every town harbors a great 
number of boys and girls who would jump 
at the opportunity to get free voice training. 
So why not try to promote free tuition for best 
voices in contest to be run by school, paper 
and theatre. Plant stunt with your local editor 
in advance of opening so that you can an- 
nounce winners to your audience during the 
run of ‘‘Melody For Two.” Lucky ones should 
be willing to put on a real program. 


TIE-IN RADIO PROGRAM 


James Melton is a headline radio attraction 
and can be heard every Saturday evening 
over the Red Network of the National Broad- 
casting Company on the Sealtest program. 
Take advantage of this and arrange to plant 
your spot announcements somewhere near 
his feature broadcast time. Also contact your 
local radio editors and radio columnists. 
They should be willing to give you a little ex- 
tra space on Melton publicity. Furnish them 
with art showing Melton in radio studio 
scenes from the film. Story concerns radio 
orchestras and so it shouldn't be too hard to 
promote extra lineage. 


STORE TIE-UP STILLS 


Formal Gown—PE. 916 
Suit—PE. 986 g 
Perfume—PE, 825 


Jewelry—WS. 95 
Pipe—RP., 23 

Sport Shirt—RP. 21 
Nails—WS. 218 Men’s Suit—CR. 29 
Evening Dress—WS. 206 Men’s Hat—CR. 16 


Lounging Pajamas—PE. 727 
Refrigerator—WS. PUB. Q 
Fur-Trimmed Suit—WS. 217 


Stills are 10c each — set of 13 — $1.15. Order 
from Campaign Plan Editor, 321 West 44th Street, 
New York City. 


THREE EASY-TO-RUN CONTESTS 


SEARCH FOR TALENT conducted with the co-operation ol 
local newspaper and radio station is one stunt that has 
been tried before and with very successful results. The 
Criterion Theatre in New York City stimulated tremendous 
interest among song lovers recently when they held a 
search for talent. Prizes could be promoted from local mu- 
sic school and music dealers. Auditions are held at the 
theatre and the best voices given a chance to broadcast 
from your stage in competition for the finals. 


AMATEURS WRITE MELODY FOR TWO. Award prizes 
to the best love songs written by local tunesmiths. Arrange 


to run the contest in conjunction with a radio station and 


newspaper, paper announcing the stunt while station of- 
fers to broadcast the winning tunes. If you can dig up a 
few well known song writers, try to get them to act as 
judges. And of course you present awards from your stage, 
with your organist or pianist playing the winning melodies. 


DUET CONTEST to find the best boy-girl voices. Call the 
stunt ‘A Melody For Two.” And interest your local paper 
and schools if possible. Try to promote a few radio broad- 
casts from your lobby or stage with the winners dueting hit 


tunes from film. 


2 ONE-MINUTE RADIO PLUGS 


A complete campaign will include plugging via the air-waves. 
These sample announcements should help you to prepare your 
own of whatever length you can use. 


Announcer: Tin Pan Alley, night 
clubs and radio stations figure 
prominently in the screen's newest 
musical thrill Warner Bros.’ ‘‘Mel- 
ody For Two” which comes to the 
eS Thee en. oS. 
Starring the golden voiced idol of 
the air waves, James Melton and 
the lovely Patricia Ellis, this fast 
moving comedy sensation is cram- 
med with hit tunes written by War- 
ren and Dubin and Jerome Scholl. 
The film presents Jimmy Melton 
and Patricia Ellis as monarchs of 
rhythm who stage a musical bat- 
tle that will rock the world with 
laughter and song. If you like your 
music sweet, hot, or low down, you 
will enjoy seeing “Melody For 
Two.’ A merry melange of mel- 
ody and laughter, “Melody For 
Two’ features, besides Melton and 
Patricia Ellis, Marie Wilson, Fred 
Keating, Dick Purcell Wini Shaw, 
and Craig Reynolds. “Melody For 
Two” has a melody and a laugh 
for everyone. Bring the family and 
see the year’s most entertaining 
film: musica! att the; 2-2 sass Gin 
Becinmina.. ... . =. 3 


Announcer: The world is full of 
Spring and two hearts beat in 
swing time. That is “Melody For 
Two” the screen’s latest musical 
extravaganza which comes to the 
ia ee ee Thecire- on. 5-5 2. 
Starring the idol of the air waves, 
James Melton and the lovely Pat- 
ricia Ellis, ‘Melody For Two” fea- 
tures six smash swing melodies by 
the team of Warren and Dubin 
and Jerome Scholl, Hollywood's 
ace tunesmiths. If you want to see 
a screen musical based on a new 
angle, then be sure to attend a 
performance of “Melody For Two” 
atines 2 - <= Theatre, begin- 
Wing £455....24058 James Melton 
and Patricia Ellis are band lead- 
ers who stage a merry musical 
battle that will leave you weak 
from laughter and strong for swing 
music. There is music and laugh- 
ter for the entire family. Treat 
yourself to a real entertaining 
show. See “Melody For Two” at 
ics eee Theatre, ONS ..2 
You will agree with us that this is 
a musical comedy with an un- 
usual and refreshingly new story. 
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“MELODY FOR TWO” 


EXPL OLT ATION 


AND MORE MUSIC ANGLES 


FREE MUSIC PLUGS FOR FILM 


Song hits from this picture are re- 
ceiving high rating from band 
leaders, and with the proper cam- 
paign on your part should result 
in extra tickets sold. To help you, 
we have arranged to supply you 
with all necessary title pages and 
window streamers. Get started 
early and take advantage of this 
no-cost build up for your show. 


Title pages and window streamers 
are FREE in limited quantities. If 
you're wise and can make use of 
these box office aids, then send 
in your order today. Write to Nat 
Freeling, Remick Music Corp., 
1250 6th Avenue, New York City. 


For additional aid write your 
nearest Remick representative: 


MUSIC IN THE LOBBY 


Sell the music angle to the ‘nth degree with 
a little concentration on your lobby as your 
best bet. Decorate the interior of your lobby 
with music department atmosphere. Title 
pages and streamers will give you the effect 
at small expense. Will help a lot if you could 
plant a boy and girl duet. Boy plays piano 
and girl warbles hit tunes from film. Patrons 
request numbers of boy-girl team. As an 
added attraction, you might have popularity 
contest — with voting for numbers they like 
best. Show trend of opinion on scoreboard. 


PLAY MUSIC OFTEN 


Professional entertainers in night spots, band 
leaders and radio stations can help you sell 
the music. Need we remind you to place the 


music in their hands well in advance of your 
playdate? Warren and Dubin melodies are 
very popular and will get plenty of attention 
by ali popular music fans. And, of course, 
music stores should give a little extra window 
and counter space. Make the rounds well in 
advance of your playdate and sell the stores 
on the idea of giving you complete windows, 
with life-size cut-outs of the stars. 


Mr. Artie Mehlinger Mr. Harold Lee 


5808 Sunset Blvd. 54 W. Randolph St. 
Hollywood, Calif. Chicago; Til: 


Mr. Nelson Ingham 
c/o Wurlitzer 

1015 Euclid Ave. 
Cleveland, Ohio 


Mr. Frank Rice 
131 Arlington St. 


Shown above is the art layout for the song's 
Boston, Mass. 


title page. Printed in orange and blue they 
will make very attractive song and picture 
plugs. And they are FREE in limited quantities. 


Mr. Bill Savitt 

1206 Architects Bldg. 
17th & Sanson Sts. 
Philadelphia, Pa. 


SOUND TRUCK 


Sound truck with a good song 
plugger crooning the film's 
smash hits through a mike in 
full view of the street crowds is 
always a good bally. Picture’s 
many popular tunes will make 
for an entertaining as well as 
seat-selling show. Decorate 
your truck with radio studio at- 
mosphere. Small piano and 
good looking vocalist will do the 
trick. You'll find plenty of room 
for star heads on sides of truck. 


MELODY WEEK 


Harness all your business associates, 
especially those in the music field, 
and promote a MELODY WEEK. The 
chamber of commerce, and other 
civic bodies should be willing to con- 
tribute their support. Your best sup- 
port, of course, comes from the news- 
papers and radio stations. Idea is 
worth discussing with your local 
leaders. Special programs on the air 
and feature stories in the paper pub- 
licizing the event should bring you 
plenty of box office returns. 


PUT UP A GOOD STAR FRONT 


For a smart display, blow-up heads of the six 
stars in the show. Rig up a revolving wheel dis- 
play with heads so arranged as to team James 

~Melton with Patricia Ellis, Marie Wilson with 
Fred Keating and Dick Purcell with Wini Shaw. 
Pair of star heads is shown through an open- 
ing in a large replica of a page of music. Might 
add a little music from rear of display through 
use of recordings of Melton’s voice. As Melton’s 
records are in the best seller class, you should 
be able to promote an automatic phonograph 
that will play continuous Melton music. 


MEDLEY OF VITAPHONE HITS PUBLICITY MEN! THEATRE MANAGERS! 
“PICADOR PORKY” (Looney Tunes). Porky turns bull fighter in this laugh- 


“PICRDOR PORKY” per i ie ah TAKE ADVANTAGE OF THIS NEW SERVICE 


° If you publish a house organ, program or mailing piece, let us 
help you with specially selected news stories, pictures, and mats. 
We also stand ready to aid you with material suitable for local 
newspaper breaks. All you need do is fill out the coupon and send 
us a few samples of your publicity mediums. 


“THE FELLA WITH THE FIDDLE” (Merrie Melodies). A brilliantly hued car- 
toon gem, with a swell story and swell gags. 


“VITAPHONE DIVERSIONS” (Big Time Vaudeville). Smith and Dale, famous 
stage and screen comics; Brown, Rich and Ball, comedy and song acts; the 


(7 minutes—No. 2207) 


Five Juggling Jewels; and Dave Monahan, sensational xylophonist. 
(10 minutes—No. 2608) 
@ 


“PICTORIAL REVUE No. 8” (Vitaphone Pictorial Revues). Modern modes in 
hairdressing; bowling; and the latest styles in shoes for women are pictured. 
Paul Douglas, commentator. (10 minutes—No. 2408) 


“CRADDLE OF CIVILIZATION” (Color-Tour Adventures). All the glamour and 
charm of the old world is brought to the screen in this absorbing film. 
(10 minutes—No. 2309) 
e 


“PLAY STREET” (Broadway Brevities). Cherry and June Preisser put over their 
inimitable songs and dances in a fast and clever musical comedy. 
(20 minutes—No. 2026) 
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EDITOR MAT DESK, 


WARNER BROS. PICTURES, INC. 
321 West 44th Street, 
New York City, N.Y. 


“MELODY FOR TWO” 


ADVERTISING 


IF YOULIKE IF YOU LIKE IF YOU LIKE 
YOURMUSIC YOUR SWING. YOUR SONGS 
SWEET! TIME HOT! LOW DOWN! 


Here’s a lad Here’s a lass Hear this 
who can’t be to fill that baby go to 
beat! spot! town! 


IF YOU LIKE YOUR HEY-DE-HEY 
Served in Warners’ sure-hit way— 
Crammed with romance, swing and fun, 


elody for 2 


with also 
JAMES Craig Reynolds * Charles 


Foy ¢ Gordon Elliott 
MUSIC AND LYRICS BY 


HARRY WARREN & 
PATRICIA AL DUBIN AND 


c L L 1 S M. K. JEROME 
& JACK SCHOLL 
DIRECTED BY 
MARIE WILSON LOUIS KING 
FRED KEATING A Warner Bros. 
DICK PURCELL 
WINIFRED SHAW 


, Picture 
Craig Reynolds+ Charles Foy*Gordon Elliotts DIRECTED BY LOUIS 


KING + A Warner Bros. Picture * MUSIC AND LYRICS BY HARRY 
WARREN & AL DUBIN AND M.K. JEROME & JACK SCHOLL 


Tice Cee T HEATRE : DA TE 


315 Lines Mat No. 303—30c 


A Singing Sensation 
To Swing The Nation 
...10 Love! 


Jimmy ond Pat sing- 
ing romantic melo- 
dies that swing to 
the beat of their 
hearts...and yours! $ 


When two hearts 
beat in swingtime 
and the world is 
full of spring! 


t// : 


JAMES I 


MARIE WILSON * FRED 
KEATING * DICK PURCELL 
WINIFRED SHAW «Charles Foy 
Craig Reynolds * Gordon Elliott 
DIRECTED BY LOUIS KING 
MUSIC AND LYRICS BY HARRY 
WARREN & AL DUBIN AND 
M. K. JEROME & JACK SCHOLL 
A Warner Bros. Picture 


JAMES MELTON - PATRICIA ELLIS 


MARIE WILSON + FRED KEATING + DICK PURCELL + WINIFRED SHAW 
Craig Reynolds * Charles Foy * Gordon Elliott » DIRECTED BY LOUIS KING » MUSIC AND LYRICS 
BY HARRY WARREN & AL DUBIN AND M. K. JEROME & JACK SCHOLL © A Warner Bros. Picture 


134 Lines Mat No. 208—20c 69 Lines Mat No. 108—10c 
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“MELODY FOR TWO” 


ADVERTISING 


", SAY, CAN 


r 
oH, BOY, HOW y ae 


’ 
A musical battle royal i 3 
between the King 
of Rhythm and the 
Queen of Hi-de-Ho... 


Cy no holds barred! 


IT’S A BATTLE ROYAL FOR SWINGDOM’S CROWN 
WHEN THESE MONARCHS OF RHYTHM GO TO TOWN! 


Singin’ Jimmy and Swingin’ Pat 
set a red-hot pace for the season’s most 
lyrical, laughable lulu! 


JAMES MELTON ¢ PATRICIA ELLIS 


MARIE WILSON + FRED KEATING « DICK PURCELL » WINIFRED SHAW 

Craig Reynolds « Charles Foy * Gordon Elliott * DIRECTED BY LOUIS KING 

‘MUSIC AND LYRICS BY HARRY WARREN & AL DUBIN AND M. K. JEROME 
& JACK SCHOLL * A Warner Bros. Picture 


108 Lines Mat No. 209—20c 


JAMES MELTON 
PATRICIA ELLIS 


MARIE WILSON + FRED KEATING 


DICK PURCELL - WINIFRED SHAW 

Craig Reynolds+ Charles Foy+ Gordon Elliott 

DIRECTED BY LOUIS KING «+ MUSIC AND 

LYRICS BY HARRY WARREN & AL DUBIN 

AND M. K. JEROME & JACK SCHOLL 
A Warner Bros. Picture 


A MUSICAL BATTLE THAT WILL ROCK 
THE WORLD... . WITH LAUGHTER! 


THEATRE 


226 Lines Mat No. 206—20c 


MARIE WILSON 
FRED KEATING 

DICK PURCELL 
WINIFRED SHAW 
Craig Reynolds * Charles 
Foy * Gordon Elliott 
DIRECTED BY LOUIS KING ; 
MUSIC AND Lyrics BY 
HARRY WARREN & AL 
DUBIN AND M. K. JEROME % 
& JACK SCHOLL 

A Warner Bros. Picture 


Hear them sing: 
“September in the Rain” 
“Flat in Manhattan” 
“Jose O’Neill...the 
Cuban Heel” 


JAMES MELTON - PATRICIA ELLIS 
MARIE WILSON: FRED KEATING DICK PURCELL: WINIFRED SHAW 


Craig Reynolds * Charles Foy* Gordon Elliotte DIRECTED BY LOUIS KING* A Warner Bros. Picture 
MUSIC AND LYRICS BY HARRY WARREN & AL DUBIN AND M. K. JEROME & JACK SCHOLL 


62 Lines Mat No. 203—20c 


204 Lines Mat No. 207—20c 
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“MELODY FOR TWO” 


ADVERTISING 


ITS THE MOSTA 
OF THE BESTA 


in melodies and laughs 


when Singin’ Jimmy 
meets Swingin’ Pat in 
a battle of wits and 
songs ...with no holds 
barred and winner 


take all... the howls! 


JAMES MELTON - PATRICIA ELLIS 


MARIE WILSON-FRED KEATING.DICK PURCELL- WINIFRED SHAW 
: Craig Reynolds « Charles Foy « Gordon Elliott - DIRECTED BY LOUIS KING i 
MUSIC AND LYRICS BY HARRY WARREN & AL-DUBIN AND M. K. JEROME ~~, 
& JACK SCHOLL: A Warner Bros. Picture 


207 Lines Mat No. 302—30c 
74 Lines Mat No. 109—10c 


lyme 


JAMES MELTON- PATRICIA ELLIS 


MARIE WILSON - FRED KEATING - DICK PURCELL - WINIFRED SHAW 
Craig Reynolds: Charles Foy-Gordon Elliott-DIRECTED BY LOUIS KING: A Warner Bros. Picture 


MUSIC AND LYRICS BY HARRY WARREN & AL DUBIN AND M. K. JEROME & JACK SCHOLL 


62 Lines Mat No. 204—20c 


Music sweet, hot and low down! 


MELODY 23 


JAMES 


aS “SA 
- 4 
am MELTON 
y /f PATRICIA 
ELLIS _ 
MARIE WILSON 
WINIFRED SHAW. - 
~ FRED KEATING a 
Sean cate Z 


Cralg Reynolds+ Charles Foy*Gordon Elliotts DIRECTED BY LOUIS 
KING + A Warner Bros. Picture » MUSIC AND LYRICS BY HARRY 
WARREN & AL DUBIN AND M.K. JEROME & JACK SCHOLL 


JAMES MELTON 29 Lines Mat No. 106—10c 
PATRICIA ELLIS 


DICK PURCELL-WINIFRED SHAW 
SS 
—— 


Craig Reynolds * Charles Foy © Gordon Elliott 
DIRECTED BY LOUIS KING*A Warner Bros. Picture 
MUSIC AND LYRICS BY HARRY WARREN & 
AL DUBIN AND M. K. JEROME & JACK SCHOLL 


with 
James MELTON « Patricia ELLIS 
MARIE. WILSON - FRED KEATING 
DICK PURCELL - WINIFRED SHAW 


They’! 
be singing: 
“September in the Rain” 
“Flat in Manhattan” 


“lose OWelll...the (gay Galas : 44 Lines Mat No. 104—10c 
Cuban Heel” > a3 


Craig Reynolds» Charles Foy*Gordon Elliott»DIRECTED BY LOUIS 
KING ¢ A Warner Bros. Picture » MUSIC AND LYRICS BY HARRY 
WARREN & AL DUBIN AND M.K. JEROME & JACK SCHOLL 


174 Lines Mat No. 205—20c 16 Lines Mat No. 105—10c 
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“MELODY FOR TWO” 


eee Line ers 


(Lead-Off Story) 


BOOK MELTON 
FOR STRAND IN 
NEW MUSICAL 


James Melton, for several years 
the idol of the air-waves because 
of his magnificent tenor voice, is 
now on the screen in his third 
motion picture — a musical of 
course — ealled ‘‘Melody For 
Two,’’ a Warner Bros. production 
which will open at the .................. 


along in the movies within the 
last year or so. His first picture 
was ‘‘Stars Over Broadway’’ and 
his second ‘‘Sing Me A _ Love 
Song.’’ Both were substantial 
successes. 

His radio fans, seeing him on 
the screen, discover him to be a 
handsome 6-footer with black curly 
hair, and with a winsome personal- 
ity as well as a great voice. His 
movie career seems bright and as- 
sured. 

‘(Melody For Two’? is a mu- 
sical comedy based on rather a 
new angle. It has nothing to do 
with the theatre or the usual 
backstage stuff. Its theme is the 
stiff competition that exists be- 
tween musical organizations and 
individual performers whose works 
are heard on the radio—the com- 
petition being especially stiff when 
it comes to trying for the well- 
paid spots on the big national net- 
works. 

Patricia Ellis is the lovely girl 
who helps Melton and his organ- 
ization to victory. Patricia reveals 
for the first time on the screen 
that she can sing as well as act. 

Winifred Shaw’s husky contralto 
voice is familiar to all picture- 
goers as the one that made famous 
such numbers as ‘‘Lullaby of 
Broadway’? and ‘‘The Lady In 
Red.’? Wini is a ‘‘heavy’’? in 
‘Melody For Two.’’ 

Others in the cast include Dick 
Purcell, Fred Keating, Gordon E1- 
liott, Marie Wilson, Craig Rey- 
nolds, Charles Foy, Eddie Ander- 
son, the Noah of ‘‘Green Pas- 
tures,’? and a dashing CAT 
Blonde Band.’’ Louis King di- 
rected the dramatic part of the 
story, with Robert Vreeland hand- 
ling the singing and dancing. 

There are six big song numbers, 
written by the famed teams of 
Warren and Dubin and Jerome 
and Scholl. 


6 SONG HITS 
IN NEW FILM 


Warren and Dubin and Jerome 
and Scholl, Warner Bros. ace song- 
writing teams, composed six num- 
bers for ‘‘Melody for Two,’’ the 
new musical extravaganza featur- 
ing James Melton and Patricia 
Ellis which comes to the ...........---. 
Theatres ON: we ecw. ss 

The theme song, ‘‘ Melody for 
Two,’’? and ‘‘September in the 
Rain,’’ both ballads, were com- 
posed by Harry Warren and Al 
Dubin for Melton to sing in the 
picture which Louis King is di- 
recting. 

The team of M. K. Jerome and 
Jack Scholl wrote four numbers 
for Winifred Shaw and Patricia 
Ellis to introduce. Miss Shaw 
sings ‘‘Jose O’Neill, the Cuban 
Heel,’’ a swing rhumba; ‘‘Dan- 
gerous Rhythm,’’ a rhythm nov- 
elty, and ‘‘An Excuse for Dane- 
ing,’’ a swing song. 

Miss Ellis, in addition to ‘‘An 
Excuse for Dancing,’’ sings ‘‘A 
Flat in Manhattan,’’ a rhythm 
ballad. 

The Warner music department, 
under the direction of Leo Forb- 
stein, composed atmosphere and 
special music for several dance 
numbers which Bobby Connolly 
and Robert Vreeland staged. 
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Three Hearts In Swingtim 
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Oh, say, can they sing—and swing! Patricia Ellis (left), James Melton, 

and Winifred Shaw head the crooning cast of ‘‘Melody For Two,’’ a 

musical battle that will rock the world — with laughter. It comes to the 
Ser aster er SES SCONE C0 (sce eee OEE ESC TE 


Mat No. 202—20c 


(Review) 


James Melton, Radio Star, 


Hit In ‘Melody For Two’ 


Third Movie Play For Handsome Tenor Well 
Liked By Opening Day Audiences 


That important question: ‘‘Should radio stars go into the 
movies?’’ seems to have been given added testimony on the 


affirmative side yesterday at the 


ie Sa Theatre, where 


the Warner Bros. musical comedy ‘‘Melody For Two,’’ fea- 
turing James Melton, had its local premiere. 
Of course, there’s something to the fact that Melton, 


whose voice has long been a favor- 
ite on the etherways, is a 6-footer 
and handsome and is a much bet- 
ter-than-average sort of actor. 

Maybe it wouldn’t do to en- 
courage less personable radio sing- 
ers to try the screen. Maybe the 
screen wouldn’t have them. But 
the attitude of the audiences at 
Hie=ieite eee was ‘‘Go ahead, 
James; you’re great! Make some 
more pictures—we like ’em!”’ 

This was Melton’s third venture 
before the cameras. His first was 
‘‘Stars Over Broadway.’’ Then 
he worked in ‘‘Sing Me A Love 
Song.’’ Each was a success. This 
promises to be more than a re- 
peater. 

‘‘Melody For Two’’ is a musical 
comedy with a new angle—based 
upon the stiff competition between 
musical organizations and indi- 
viduals, especially for the lucrative 
spots on the nationwide broadcasts 
that everyone hears daily or 
nightly. That’s quite fitting for 
Melton, who has been on several 
of them. 

The star has high class suppo:t 
again in this one, as he had _ be- 
fore. He plays the part of a band- 
leader and master of ceremonies. 
Patricia Ellis is the blues-singer 
who is in love with him. Patri- 
cia is splendid in this part, and 
reveals, for the first time, a sweetly 
agreeable singing voice. She sings 
a hit -promise number called ‘‘A 
Flat In Manhattan.’’ 

Winifred Shaw, whose husky 
contralto is familiar to all since 
her ‘‘Lullaby of Broadway,’’ is 
‘‘the other woman,’’ and a dan- 
gerous one, too. She has two num- 
bers, ‘‘Jose O’Neill, the Cuban 
Heel,’? and ‘‘An Excuse For 
Dancing.’’ 

Melton himself, soloing or lead- 
ing chorals, is at his very best, 
particularly in the title song, 
‘Melody For Two’? and ‘‘Sep- 
tember In The Rain.’’ Two of 
Warner Bros. ace song - writing 
teams—Warren & Dubin and Jer- 


ome & Scholl—turned out all these 
numbers. 

Dick Pureell does nicely as a 
double-crossing pal of Melton’s; 
Fred Keating, the ex-magician, as 
backer of the night-club; blonde 
little Marie Wilson as an enter- 
tainer, and Charley Foy as an un- 
usual press-agent. Others include 
Gordon Elliott, Gordon Hart, Craig 
Reynolds and Eddie Anderson, the 
‘‘Noah’’ of ‘‘Green Pastures.’’ 

Louis King directed the dra- 
matic part of the story, and Rob- 
ert Vreeland the musical and danc- 
ing numbers. 


King O’ Swing 


If you Vike your music sweet, 
here’s the lad who can’t be beat! 
It’s James Melton, star of radio, 
stage and screen, in the season’s 
most lyrical, laughable lulu, ‘‘ Mel- 
ody For Two,’’ the Warner Bros. 
musical now playing at the ............ 
Theatre. 


Mat No. 102—10e 


GRAIG REYNOLDS 
S “DARE- TAKER 
DELUNE OF FILMS 


Craig Reynolds is Hollywood’s 
champion dare-taker. 

He stood on his head at the cor- 
ner of Hollywood Boulevard and 
Vine Street (the 42nd and Broad- 
way of Cinemaland) to win a $20 
bet, while making his current 
movie, ‘‘ Melody for Two,’’ which 
Gomes=t0; thes;%. sso: Theatre 
Olea ee es ; 


The man who dug down in his 
jeans and paid off was James Mel- 
ton, New York radio star who was 
brought to Hollywood to play the 
lead in the picture. Melton had 
heard that Craig never passed up 
a dare, so decided to find out for 
himself, 


But the $20 represents only a 
small part of Craig’s dare taking 


_ «*take,’? for during the last two 


years the young actor has collected 
$105 by doing silly things ‘‘ just 
for the fun and profit.’’ 

Some months ago the handsome 
leading man bet Dick Pureell he 
wasn’t afraid to scale the 350-foot 
water tower on the Warner Bros. 
lot. ‘‘An’ I’ll sit up there three 
hours, right in the middle of the 
day, if you’ll put up $10, Dick,’’ 
Craig added. 

Pureell took him up and then 
paid off. 


Craig’s most harrowing stunt, 
which he performed to win $5 
from Pat O’Brien, was the pulling 
of a cork out of a Champagne 
bottle with his teeth. When the 
cork blew, Craig nearly choked. 

‘“Anything for a few bucks and 
a laugh,’’ says Craig. 

‘*Melody For Two’? is a musical 
comedy based upon a new angle— 
the stiff competition among night- 
club and radio bands for places 
on the big and profitable aerial 
networks. The picture features 
James Melton, long famous as a 
radio singer, and Patricia Ellis. 
Dick Purcell, Marie Wilson, and 
Winifred Shaw are among the 
other ranking names in the east. 


GOLD COIN 
HOLDS FILM 


One of the very few $20 gold 
pieces in circulation held up the 
production of ‘‘ Melody for Two,’’ 
the Warner Bros. musical which 
COMES = 1Ogthe ee Ses Theatre, 
OWES eee cae 


The coin, which was minted in 
1904 on the birthday of James 
Melton, the radio-movie star, hap- 
pens to be Melton’s lucky piece. 
Without it he never sings. 

Shortly before the radio tenor 
was to record one of the two 
Warren and Dubin songs written 
for him, he discovered he had left 
the coin in the pocket of another 
pair of trousers. 

‘‘T’m sorry,’’? Melton said to 
his director, Louis King, ‘‘but I 
can’t record this number until I 
have the gold piece. You’ll have 
to rearrange your schedule.’’ 


No amount of arguing could 
convince Melton that superstitions 
meant nothing to the motion pic- 
ture business. 


While Shima, Melton’s Japanese 
boy, was driving home and back 
with the coin, a scene in which 
Patricia Ellis directs her orchestra 
was filmed. 


““My gold $20 piece means 
plenty to me.’? Melton admitted. 
“*You see, I received it four years 
ago, the day I signed my first big 
radio contract. Since then I’ve 
been lucky, and I don’t want to 


taek any chances on changing my 


luck.’? 


‘picture, with 


(Opening Day Story) 


NEW MELTON 
FILM TODAY 
AT STRAND 


Tin Pan Alley, night clubs and 
radio stations figure prominently 
in the background of ‘‘ Melody 
For Two,’’ new Warner Bros.’ 
musical. production with James 
Melton, famed air-singer and Pat- 
ricia Ellis playing the principal 
roles, which opens today at the 
Se ee ee Theatre. 


The story, much stronger than 
most musicals, concerns the love 
affair between a singing orchestra 
leader and his young woman solo- 
ist, their separation through a mis- 
understanding which all but ruins 
the man, his comeback by adapt- 
ing the seductive swing rhythm to 
the ballroom, and a spirited com- 
petition staged between his or- 
chestra of gorgeous blondes and 
the girl friend’s band of young 
men musicians over the radio. 


Melton, of course, has the leader- 
singer role, Miss Ellis is his girl 
friend who later becomes his 
greatest professional rival, and 
Miss Shaw is a torch singer who 
takes over Melton’s affections 
after he and Miss Ellis go their 
different ways. 


Fred Keating also is a member 
of the cast, enacting the role of 
a comedy manager. Marie Wilson 
is a bull fiddle player, and Charles 
Foy is a hoofing press agent. 
Craig Reynolds plays the part of 
a gossip columnist. 

Al Dubin and Harry Warren 
and M. K. Jerome and Jack Scholl 
provided a snappy collection of 
swing tunes, and Louis King di- 
rected the dramatic part of the 
Robert Vreeland 
guiding the songs and dance 
numbers. 


Movie Jobs Make 
Brunettes Turn 


Gold Overnight 


Thanks to the enterprising chem- 
ist who hit upon the formula for 
producing hydrogen of peroxide, 
eight girls recently got good jobs 
in the movies. 

Warner Bros. sent out a eal] 
for 15 blondes to play swing musi¢ 
in ‘‘ Melody for Two,’’ the musical 
featuring James Melton and Pat- 
ricia Ellis now on view at the 
= aaa Theatre. 


But blonde bands are rare, the 
studio soon learned. George Brick- 
er, who wrote ‘‘ Melody for Two,’’ 
was advised he had better make 
plans to change his story so all 
the girls wouldn’t have to be of 
the light haired variety. 


Then one day Juanita Connors 
brought her girl orchestra out to 
Warners for an audition. She was 
told her musie was great, but how 
about the eight brunettes andl 
brownettes? 


“*Now don’t worry about that,’’ 
she replied. ‘‘We’ll report for 
work to-morrow, and we’ll all be 
blondes or bust.’’ 


The next morning there wasn’t 
a dark head on the _ orchestra 
stand. 


““Melody For Two’’ is a mu- 
sical comedy based upon a new 
angle —the stiff competition be- 
tween night-club and radio bands 
for places on the big and profit- 
able aerial networks. The picture 
features James Melton, long fam- 
ous as a radio singer, and features 
Patricia Ellis. It was directed by 
Louis King from a screen play by 
George Bricker, Luci Ward and 
Joseph K. Watson. The songs are 
by the Warner teams of Jerome 
and Scholl and Warren and Dubin. 


“MELODY FOR TWO’ 
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New Musical Film Hints 
1937 Modes In Costumes 


Stars’ Frocks in ‘Melody For Two” Reveal 
Fashion Forecasts 


Milo Anderson, young style-designer, whose star has been 
in the ascendant ever since he created the most talked of peri- 
od gowns of the year for ‘‘Anthony Adverse,’’ scores again 
with the modern clothes worn by Patricia Ellis and Wini 
Shaw in ‘‘Melody For Two,’’ the Warner Bros. musical com- 


edy which comes to the 


The gayest of the frocks worn 
by Patricia Ellis is a rusty colored 
crepe dinner dress, perfectly fitted 
over hips and bust but with a skirt 
which widens into a flare as it 
hits the ground. The novel thing 
about the dress is the sweatshirt 
treatment of the neck and sleeves 
which are modeled along the lines 
of a gymnasium sweater but are 
elegantly done up in gold sequins. 
A very wide crepe scarf is draped 
in front and back so that it grace- 
fully trails the floor. 


An eye-opening dress which Miss 
Ellis wears while she sings a 
““Mammy’’ number in ‘‘ Melody 
For Two,’’ is made of black satin- 
back crepe and _ fashioned like 
glorified overalls with narrow 
straps over the shoulder. A red 
chiffon kerchief embroidered in 
silver beads to simulate a bandana 
design covers the throat and is 
tied in front in a ‘‘Mammy’’ 
knot. A wisp of the same beaded 
chiffon forms an original headdress 
with a butterfly bow at the tip of 
her head. 


Another black satin dress Pat 
wears is suitable for the cocktail 
hour with its floor sweeping skirt. 
Very wide lapels of black cire 
meet at the waist and a white 
satin stock is tucked in at the 
neck. Short fitted sleeves end way 
above the elbows. 


Wini Shaw’s clothes are a bit 
more theatrical than Pat’s since 
she has a different type of role 
in ‘‘Melody For Two.’’ One of 
the loveliest she wears is a white 
crepe princess gown with deep-cut 
decolletage. Over it she wears a 
white cape with cutouts over the 
shoulders to leave them bare while 
the cape swings down to the hips. 
The cape is lined with silver span- 
gles which shimmer and sparkle 
as Wini sings her torch songs in 
the picture. 
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Melton Is True To 
His Native Dixie 


The Georgia-born radio 
and film star, James Melton, 
has a working agreement with 
Warner Bros. to whom he is 
under contract, that he be al- 
lowed to sing at least one 
Southern song in his pictures. 


In his current musical, 
‘Melody for Two,”’ now play- 
ing at the Thea- 
tre, Melton sings ‘“‘Mah Linda 
Lou,” accompanying himself 
at the piano. 


Pat Ellis’ Lucky Husband 
Will Win Hope Chest, Too 


Girl Star Of ‘Melody For Two” Saving Gifts 
For Spouse-To-Be 


The man Patricia Ellis marries will not only win the vi- 
vacious blonde Warner Bros. actress, but also a hope chest full 


of things definitely masculine. 


For Pat is filling two chests, one with fine linen, lingerie 
and what-not for herself; and the other with etchings, pew- 
ter and copper beer mugs, shoe trees — everything, in fact, 


that will look well in a man’s den. 


Pat started collecting things for 
her chest four years ago—that was 
when she was 14 and entered pic- 
tures—but it wasn’t until early 
this year that she began saving 
things for her husband-to-be. 


‘‘And why not?’’? asked Pat, 
who told about her hope chests 
while playing James Melton’s lead- 
ing lady in ‘‘Melody for Two,’’ 
the musical comedy which comes to 
theres etn Theatre;- one. .....5... 
“Men never save anything for 
their homes, so I am doing it. I 
think it’s a swell idea.’’ 


But she has the edge on other 
girls who would have hope chests 
for their husbands, for quite fre- 
quently she receives gifts from 
fans who know that she’s saving 
things for a future husband. 


So, already in the hope chest 
which will go to the husband of 
Patricia Ellis are a dozen copper 
beer mugs, a dozen pewter ones, 
a pair of shoe trees made of teak- 
wood, the gift of a fan living in 
China; five framed etchings, which 
a struggling young artist living in 
Paris sent her; a set of andirons, 
a set of military hair brushes, 


mounted moose horns, received 
from a ranger stationed near Yel- 
lowstone Park, and a set of drafts- 
man’s implements. 

Although she has received nu 
merous pipes and neckties, none 
of them are to be found in the 
masculine hope chest because, as 
Pat puts it, ‘‘Any woman who 
thinks she can pick out a pipe or 
a necktie for a man is silly. I 
know; I lost a boy friend that way 
onee.’? 

““Melody For Two’? is a musical 
comedy based upon a new angle— 
the stiff competition among night- 
elub and radio bands especially 
for places on the big and _ profit- 
able aerial networks. The picture 
features James Melton and Pat- 
ricia Ellis at the head of the east 
which includes Dick Pureell, Fred 
Keating, Gordon Elliott, Marie 
Wilson and Winifred Shaw. It 
was directed by Louis King from 
a sereen play by George Bricker, 
Luci Ward and Joseph K. Wat- 
son. The songs are by the Warner 
teams of Jerome and Scholl and 
Warren and Dubin. Robert Vree- 
land directed the dance numbers. 


He’s Got What Is Called A “Real” Job 


Between scenes of ‘‘ Melody For Two,’’ James Melton croons a few times for this glorious array of blondes, all 
of whom appear in the film as members of his girl swing band. ‘‘ Melody For Two,’’ the season’s most lyrical, 


laughable lulu, comes tO tHE .......cccccccccceceeees Theatre, on 


Mat No. 301—30c 


Marriage In Pantomime 
Puzzles New Film Star 


James Melton, From Radio World, Can’t 
Understand No License, No Ring 


Where James Melton, the radio star, comes from, he says, 
it ’s against the law to marry without a license. Also, it’s con- 
sidered good taste for the bridegroom to invest in a ring for 


his bride. 


Hollywood, the scene of his current Warner Bros. mu- 


sical, ‘‘Melody for Two,’’ which comes to the 


DWeatre= On =< eee has no re- 
spects for the conventions of Mel- 
ton’s home town in Georgia. In 
the film they marry him off to the 
tune of sound effects and invisible 
props. 

Strange wedding, this. So un- 
usual and original was it that 
Hollywood is asking, ‘‘Who’s go- 
ing to top it, and how?’’ 

Melton already has a wife, a 
real live one. But Director Louis 
King elected to get him another 
to inject more interest — ‘‘ heart 
pull’’—into the picture. In fact, 
Warners lined up two girls, and 
made a ‘‘reel’’ bigamist of the 
Southern boy who arrived in Holly- 
wood after climbing to the heights 
in radio by pouring his golden 
tenor voice into a black micro- 
phone. 

To the bewildered James Mel- 
ton, the strange musical wedding 
made him wonder what the world’s 
coming to; but to the prop man, 
Jack MeConaghy, it was a head- 
ache, because he didn’t have any 
props to work with. ‘‘Imagine 
Nero without a fiddle,’’ he moaned. 

They blamed Robert Vreeland, 
who created and staged the musical 
number in ‘‘Melody for Two.’’ 
‘“We want something different,’’ 
he told Melton, Patricia Ellis, 
Winifred Shaw and other members 
of the east. ‘‘Mr. Melton’s to 
marry Pat in the story part of 
the picture, so I’ll have him 


marry a chorus gal in my number. 
And, what’s more, we’ll do it all 
in pantomime, without props.’? 

‘But it’s not legal,’’ protested 
Melton. ‘‘Now where I come 
from—’?’ 

‘“That’s all right,’’ interrupted 
Vreeland. ‘‘This is going to be 
different.’’ 

So, in the ‘‘Melody for Two’? 
number, Melton reaches for a tele- 
phone that isn’t, plays he dials a 
number while a sound man stands 
out of camera range and dials a 
real phone to make the sound. 

Then Melton calls on his girl 
after knocking on a door that isn’t 
but sounds as though it is, thanks 
to an off stage door knocker. 

The lovers, holding a make-be- 
lieve umbrella (the sound man 
rested) dash for a taxicab which 
the sound man (now back to work) 
identifies by playing a recording 
of an engine running and brakes 
screeching. Before an altar, an 
invisible one, Melton slips an in- 
visible gold band on Miss Lind- 
say’s finger while unseen bells 
ring. 

Then chorus girls, 18 of the 
prettiest in Hollywood, throw 
empty handfuls of rice. And the 
wedding party drives off in a 
sound effects limousine to the din 
of dragging, but invisible, tin cans 
and old shoes. 


Pat Has Best Lips 


For Screen Kissing 


Patricia Ellis might be inter- 
ested in knowing that she has the 
most kissable lips on the screen. 

Pere Westmore, the famous 
make-up expert who frequently re- 
makes the personalities of the 
stars with grease paint, eye brow 
pencil and lipstick, says so. 

But in saying so he is careful 
to point out that he doesn’t mean 
they’ve been kissed the most—far 
from that. What he means is that 
they have all the qualities of be- 
ing ideally kissable. 

““T’m no expert on kisses, but 
I think I know what character- 
istic lips must have to make them 
kiss desirably insofar as the screen 
is conecerned,’’ states Westmore in 
his discussion of the qualities of 
Miss Ellis who is playing opposite 
James Melton in ‘‘Melody for 
Two,’’ the Warner Bros. musical 
fhat—opens- a= thes. ste 
oD BaUre- ON nesters 

‘“First of all, they must be 
pursed—they must protrude in a 
graceful curve. Then they should 
be well rounded, preferably in an 
ovalesque cupid-bow. And last, they 
should be firm and well defined. 

‘“‘Now take Pat’s lips: They 
have these fine features which, I 
might say, add considerable to her 
physical beauty. They give her 
that youthful, feminine beauty 
which is so necessary for success 
in dramaties.’’ 

‘‘T have studied the features of 
thousands of young women in my 
capacity as a make-up man,’’ con- 
tinues the Warner Bros. expert, 
‘Cand, although I’m putting my- 
self on the spot by saying this, I 
look upon Miss Ellis as having the 
most kiss - desirable lips on the 
sereen.’?’ 


Patricia Ellis 


Patricia Ellis brings the newest in 
torchy tempos to ‘‘Melody For 
Two,’’ the Warner Bros. musical 
in which she is featured with 


James Melton. It comes to the 
area ENCGU.C SON Se re 


Mat No. 103—10c 


““Melody For Two’? is a musical 
comedy based upon a new angle— 
the stiff competition among jazz 
bands and their leaders, especially 
for places on the big and profit- 
able aerial networks. James Mel- 
ton and Patricia Ellis head the 
cast which includes Dick Purcell, 
Fred Keating, Marie Wilson and 
Winifred Shaw. 
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“MELODY FOR TWO” 
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WINI’S VOICE 
BRINGS $100 
TO SCENARIST 


Winifred Shaw’s voice is re- 
garded very highly by George 
Bricker, author of her current 
screen play, ‘‘ Melody for Two,’’ 
for it brought him the down pay- 
ment on an automobile several 
years ago. 


‘Tt was back in 1932,’’ Scen- 
arist Bricker recalled while watch- 
ing Miss Shaw, Patricia Ellis and 
James Melton enact a scene in 
the Warner Bros. musical now 
showing at the «0.000.000... Theatre, 
‘‘that I made a bet with a fellow 


working with me on WMCA, New . 


York, over whose voice we were 
hearing come over the network. 


‘‘That’s Lona Watters,’’ said 
his friend. F 

‘¢T¢’s Wini Shaw,’’ said Bricker. 

‘$Who’s Wini Shaw?’’ his 
friend wanted to know. 

‘A girl I heard singing last 
year while visiting San Francisco. 
IT can’t mistake that voice.’’ 

‘<Well,’’? Bricken said, ‘‘we had 
a big argument and finally decided 
to bet it out.’’ 


‘‘We each put up $100. Then 
we waited to hear what the an- 
nouncer had to say: And sure 
enough, it was Wini. The $100 I 
won went into an automobile.’’ 

Before entering pictures, Bricker 
wrote newspaper articles and man- 
aged the New York radio station. 


‘‘Ts it any wonder I wrote a 
good part for her in ‘Melody For 
Two’??? he asked with a smile. 

‘Melody For Two’’ is a mu- 
sical comedy based upon a new 
angle — the stiff competition be- 
tween night-club and radio bands 
for places on the big and _ profit- 
able aerial networks. The picture 
features James Melton, long fam- 
ous as a radio singer, and Pat- 
ricia Ellis. Dick Purcell, Fred 
Keating, Gordon Elliott, Marie 
Wilson and Winifred Shaw are 
also in the cast. It was directed 
by Louis King from a sereen play 
by Bricker, Luci Ward and 
Joseph K. Watson. The songs are 
by the Warner teams of Jerome 
and Scholl and Warren and Dubin. 
Robert Vreeland directed the dance 
numbers. 


PAT CROONS AGAIN 


Patricia Ellis, originally sign- 
ed by Warner Bros. as a singer 
and dancer, never got a chance 
to do either until she was recent- 
ly teamed with James Melton in 
“Sing Me A Love Song.” Now 
they’re together again in “Mel- 
ody For Two,’ another musical 
film, at present at the —.............. 
Theatre. Again “Pat” shows she 
can sing. 


Dates On Two Coins 
Bring Melton Luck 


Gold and silver coins, not 
rabbit’s feet, have brought 
luck to James Melton, War- 
ner Bros. player featured in 
“Melody for Two,” now play- 
ing at the Theatre. 

The tenor, who came to 
Holly~vood after making a 
name for himself as a radio 
star, is never without a twen- 
ty dollar gold piece, minted 
in 1904, his birth year, and 
a silver dollar struck in 1934. 

“TI was born in 1904 and 
in 1934 signed my first movie 
contract with Warner Bros. 
so both dates mean a lot to 
me, thus the two coins,” says 
Melton, 

He holds both coins in his 
left hand when he sings over 
the radio or before cameras. 
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Love's A Melody For Two 


James Melton is the King of Rhythm and Patricia Ellis is the Queen of 

Hi-de-Ho who stage a battle royal for swingdom’s crown (the peace treaty 

is a marriage license!) in ‘‘ Melody For Two,’’ the Warner Bros. musical 

crammed with romance, swing and fun, now playing at the... 
Theatre. 


Mat No. 201—20c 


FILM GIRL BAND 
GETS MANY BIDS 


As a result of their work at 
Warner Bros. studios in “Melody 


' For Two,” a James Melton mu- 


sical, Juanita Connors and her 
blonde swing band have received 
offers to play in Australia, New 
York and Chicago hotels and 
night clubs. 

Melton directs the orchestra of 
15 girls in “Melody For Two,” 
which is now showing at the 
Rae eT ee Theatre. Patricia 
Ellis is featured with Melton. 


MOVIES BEAT CIRCUS 


Craig Reynolds, handsome 
young Warner Bros. leading man 
appearing in “Melody For Two,” 
was prepared to join the Barnum 
& Bailey Circus as a tightrope 
walker when a movie scout dis- 
covered him. He can still walk 
the wires, but thinks movie work 
is easier and safer. “Melody For 
TWO, =COMOS=t0e the? iiss. 
PheatEe on sccsa bashes 


MELTON’S DOG PHOTOS 


A fancier of dogs, James Mel- 
ton who is featured in “Melody 
for Two,” which comes to the 
Seis a Kee Theatre, On 63.055.2043; 
has a picture of every important 
dog hero since the world famous 
Balto, which carried the life sav- 
ing serum to Nome. 


MAGICIAN NOW 
FILM COMEDIAN 


Fred Keating, fast becoming 
one of the sereen’s most popular 
comedians, originated the vanish- 
ing canary and birdeage trick 
when he was a stage magician. 

He’s now playing the comedy 
lead in Warner Bros. production 
of “Melody For Two,” which 
COMES tO" thOs....-..- eens Theatre 
ONS 


WINI NEEDS NO 
SONG COACHING 


Winifred Shaw, playing a torch 
singer~in the Warner Bros. pro- 
duction “Melody For Two,” didn’t 
need a director to tell her how 
to act the part. She sang with 
many of the more famous _ or- 
chestras before coming to Holly- 
wood. 

“Melody For Two,” is now at 
jth: Sgn ee eee Theatre. 


16 LUCKY FOR ROULETTE 


Ambitious to figure out a sys- 
tem to beat roulette, Dick Pur- 
cell, Warner Bros. actor featured 
in “Melody For Two,” now play- 
iIng-at the: Sasa ee Theatre, 
for the last two years has. been 
keeping a careful record of the 
numbers which have won on his 
small wheel. Sixteen, he says, 
seems to be the best number. 


ROG AML 


@ 


Charley Foy, one of the sons of 
the late great Eddie Foy, boasts 
that one time when he was broke 
and couldn’t get a vaudeville job 
he tap-danced for nine straight 
hours to win a $5 bet—and lived 
on the five-spot for a week. 


James Melton, famous star of 
radio and screen, drinks a tall 
glass of hot water before record- 
ing a song. 

Dick Pureell is collecting the 
favorite jokes of all his movie- 
actor friends, and intends publish- 
ing them in a book to be ealled 
‘“Joe Miller in Hollywood.’’ 


Carlyle Moore, Jr. has appeared 
in four pictures during the last 
four months, and in each he plays 
the role of a radio announcer. 

Patricia Ellis’ real name is Pat- 
ricia O’Brien—but she changed it 
when she came to work for Warner 
Bros. because there was already 
one Pat O’Brien on the lot. 

Fred Keating, originator of the 
amazing disappearing bird and 
bird cage trick, and now a movie 
comedian has never been out of 
work for more than three days 
since he was 18 years old. 

Patricia Ellis, at the age of 
twenty, has the astonishing record 
of having played thirty-six fea- 
tured roles in motion pictures, in 
addition to having appeared in 
several stage productions. 

James Melton recently treated 
his father, J. W. Melton, to a trip 
around the world. 

Harry Warren and Al Dubin, 
songwriters who did several of the 
songs for ‘‘Melody For Two,’’ 
have just completed their 100th 
song together. 

The fifteen girls who compose 
the all-feminine orchestra in ‘‘ Mel- 
ody For Two’? dyed their hair 
blonde overnight for their roles im 
the picture. 


EDDIE FOV'S SON 
HAILED AS ‘FIND’ 
BY MOVIE SHARPS 


Twenty-three years ago, when 
the motion picture industry was in 
its swaddling clothes, Charley Foy, 
of the famous Eddie Foy vaude- 
ville family, made his debut as a 
hoofer. 

Now, today, this same industry 
is hailing him as a discovery, as 
a result of his sensational dancing 
and acting in ‘‘ Melody for Two,’’ 
a Warner Bros. musical extrava- 
ganza_ starring James Melton, 
which will open at the .............. 
Theatre sOn: tsetse 

Realizing the days of vaudeville 
were definitely over, Foy left New 
York and came to Hollywood 
nearly two years ago. He tried, 
but without success, to sell his 
services as a dancer to the movie 
producers. He made test after test, 
but no one was interested in hiring 
him as a fast stepper. 

Then, several months ago when 
‘¢Melody for Two’’ was being 
cast, the studio sent out a eall for 
special dancers who could act. One 
of the many who applied for the 
job was Charley Foy. 

‘Tf you can’t dance well, 
there’s no use of your trying for 
this spot,’’? Foy was advised. 

But Foy said he’d try. Then 
he went into his ‘‘finger dance’’ 
routine which for twenty - three 
years won him fame and fortune 
in the nation’s top vaudeville 
houses. 

‘*You’re sensational,’? Foy was 
told. 

‘*You don’t tell me,’’ replied 
Foy. 


SINGERS BET ON 
SUCCESS OF TUNES 
GROONED IN FILM 


One hundred thirty million men, 
women and children are going to 
decide who wins a certain $150 
which is now tucked away in a 
safe on the Warner Bros. lot in 
Hollywood. 

The winner will be either James 
Melton, the radio star who is now 
taking a fling at pictures, Wini- 
fred Shaw, a radio star who gave 
up radio for Hollywood, or Pat- 
ricia Ellis, a movie actress who 
has yet to appear over the air. 

The three Warner Bros. players, 
now busy singing in ‘‘ Melody For 
Two,’? a musical extravaganza, 
showing at the ................ Theatre, 
have each put $50 in a _ pool. 
They’re betting the songs they 
sing in the picture will make the 
biggest hit with Mr. and Mrs. 
America. 

Melton sings ‘‘Melody For 
Two’? and ‘‘September In The 
Rain,’’ composed for him by 
Harry Warren and Al Dubin. And 
Miss Ellis and Miss Shaw intro- 
duce ‘fA Flat In Manhattan,’’ 
““Eixcuse For Dancing’? and ‘‘ Jose 
O’Neill, the Cuban Heel’’ which 
were written for them by M. K. 
Jerome and Jack Scholl. 


BLONDE MARIE 
GETS DARK WIG 


The very blonde Marie Wilson 
wears a not-so-blonde wig for her 
art. Her art, at the present time, 
is slapping a bull fiddle in “Mel- 
ody for Two,” a Warner Bros. 
musical extravaganza featuring 
James Melton and Patricia Ellis, 
which comes to the «....0....5...5.... 
Thestre: On. ca eee 

Marie is a member of a girls’ 
orchestra which Melton directs. 
All fifteen girls are blonde, but 
Marie is blonder. So that she 
wouldn’t look out of place in the 
band she had to wear a not-so- 
blonde wig. 


Bull- Fiddler 


Marie Wilson, screendom’s dizzi- 
est blonde slaps the bull-fiddle in 
a girls’ swing band for her role 
in ‘‘Melody For Two,’’ the War- 
ner Bros. musical crammed with 
romance, swing and fun, which 
COMES $O0-thEG: is ae Theatre, 
0 Reape Peg ere 


Mat No. 101—10c 


“MELODY FOR TWO” 


ACCESSORIES 


E N 


22 x 28's 
Colored 


aes: 20c each 


lisi¢s INSERT 


SSE Oire see ee colored c ARD 
RENTAL Glin tans Ma eas USO eR bs Sven boxe 35c RENTAL Es ee ir ai ot 12c 


A musical battle 
that will rock the 
world...with laugh- 
ter and song! 


IT’S BATTLE ROYAL FOR SWINGDOM'S CROWN 
WHEN THESE MONARCHS OF RHYTHM GO 10 TOWNE 


—— JAMES MELTON 
x Si Yeveses PATRICIA ELLIS 


a | 

ght CO ov 
HH gor toe MARIE WILSON » FRED KEATING 
DICK PURCELL - WINIFRED SHAW 
GRAIG REYNOLDS + CHARLES FOY 


ected by 
. Louis KING 


AWARNER BROS. 


PICTURE 


TWO HEARTS THAT 
BEAT IN SWINGTIME! 


THEATRE IMPRINT 


oa 82" 
(Also available in 24” x 60”) 


GIVE COMPLETE 
EXPRESSION TO 
YOUR CAMPAIGN 


Variety of displays are available 
through a rental plan. Drop us a post- 
card today and let us tell you how 


YELLOW COLORED NEWSPRINT 


For sure fire results, put this giant sized circus type herald to 
work for you. It is the kind of seat seller that has always brought 
in the business. Modern, colorful, and practical. The entire re- 
verse side has been left blank so that you may sell the space or 
utilize it in any manner you think best. Generous imprint space 
on the front for your theatre and playdates. 

your theatre can get these displays at 


BARGAIN PRICES: 
reasonable rental fee. 
AMERICAN DISPLAY CO., Inc. 
$] 75> per M $9.00 per M he he | 525 West 43rd Street 


5M or Over Less than 5M (Also available in size 30” x 40”) New York City 
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Rent twice the amount of accessories you are now buying at no 


additional cost, and thus protect your business with full adver- 


tising coverage. 


VERTISING COST! 


SAVE 45 PERCENT OF YOUR PRESENT AD- 


And start using our many new items. 


That's Why The Nation’s Showmen Say 


WE EL CO M FE 


ADVERTISING 
AG C&S 5S OR Y 


_ Your Vitagraph Ad Salesman is happy to announce that 

beginning May 2nd, 1937, the great bulk of advertising acces- 
sories for Warner Bros., First National, Cosmopolitan, Vita- 
phone Pictures, will be distributed exclusively on a rental 
basis, as indicated in the accompanying schedule. 


That this move is in the true interests of the exhibitor will 
be apparent in the facts below. Only after a year’s exhaus- 
tive research has the Rental Plan been finally adopted. The 
following advantages are obvious: 


l. The exhibitor saves from 35% to 50% on rentals, as 
against his accessories costs for similar items used prior 


to May 2, 1937. 


2. Any exhibitor who continues to spend the same amount 
for accessories as in the past, can get twice the amount 
of material and thus adds PROTECTION to his gross. 


3. The Plan makes it possible for Warner Bros. to supply 
many new items not handled heretofore, plus greater 
variety of standard items. 


4. It means a continuous release of fine, clean material 
from a dependable source at standardized prices. 


5. The Rental Plan points the way to increased use of dis- 
tributor accessories. With this increase Warner Bros. 
proposes to greatly improve its accessories service. The 
maintenance of enlarged, highly efficient advertising 
and art departments will insure better sales angles than 
could be procured from any other source. The highest 
standards of reproduction will be used. A constant effort 
will be made to develop new items. The lowest possible 
rental charges will be maintained. The increase in ac- 
cessories business will mean a constantly improved Ac- 


To Warner Bros. 


RENTAL PLAN 


cessories Department and a constantly improved exhibitor 
service. 


_ Items designated are rented on the basis that they must be 
returned within five days after final playdate. Two types of 
credit allowance are made for returned material; namely, 
FULL CREDIT allowance for material returned in good con- 
dition, and SECONDARY CREDIT allowance for material re- 
turned in badly damaged condition. “Badly damaged” means 
so carelessly handled as to be unfit for further use. All mate- 
rial must be returned prepaid. 


We pledge the Warner Bros. ad salesman to be exceed- 
ingly lenient and fair in the matter of credit allowances. In 
return we ask that ordinary and reasonable care be exercised 
in the handling of items so that we may in every case give 
FULL CREDIT. It is our purpose to give FULL CREDIT, and 
not to give secondary credit unless absolutely necessary. 


Material is protected in transit with special mailing car- 
tons for items that can be rolled, and envelopes with corru- 
gated stiffening for flat items. The same containers are used 
by the exhibitor for the return of the material. A return ad- 
dress shipping label is enclosed in each container. When the 
material is returned, this shipping label is pasted on the out- 
side of the container and thus eliminates the necessity of 
writing a return address. 


Secure the full details of the Plan from your Vitagraph 
branch now. Advise the branch of the approximate amount 
of material you use each week and ask for an estimate of 
these same items on the rental basis. You will be agreeably 
surprised by the amount of money you save, by the quality 
of the material, by the cheerful and efficient service render- 
ed, and by the new types of items that are offered to you! 


NET PRICES of Rental Items 


WARNER BROS. ADVERTISING ACCESSORIES 


RENTAL ITEMS 


ONE — SHEET 
THREE — SHEET 
SIX — SHEET 
8x10 STILLS 


PHONE 


Your Vitagraph 


ad salesman for 
an estimate on 
your needs OR 
fill out the order 


blank in this book. 


11x14 LOBBY DISPLAYS 
22x28 LOBBY DISPLAYS 


14x36 INSERT CARDS 
40x60 PHOTO GELATIN 
27x41 PHOTO GELATIN 


40x60 PHOTO ENLARGEMENT (colored) 
28x41 PHOTO ENLARGEMENT (Colored) 


14x17 LOBBY DISPLAYS 


CREDITS TO EXHIBITORS 
When Returned In 5 Days 


Good Condition | Badly Damaged 


NET COST 
For Return 
In Good 
Condition 


BILLING 


(Black & White) 


(Per Set of 8) 


(Colored) 


(Colored) 


(Deluxe—Set of 8) 


8 x 10 COLOR-GLOS PRINTS 


11x14 COLOR-GLOS PRINTS 


(Per Set of 10) 


RENTAL means a new deal all around in accessories 


RENT These Posters At Bargain Prices 


THREE-SHEET ONE-SHEET 
(em 6 RENTAL... 24c ec. RENTAL... 8c ea. 


PLrCOTURES, ine. 


PLOTURES rac. 


PROTECT 
YOUR BOX OFFICE 
With 
GOOD 


WARNER BROS. 
ADVERTISING 


ACCESSORIES JAMES MELTON 


PATRICIA ELLIS 


MARIE WILSON FRED KEATING 
DICK PURE 
CBA 


SIX-SHEET 
RENTAL. . 48c ea. 


PICTURES, me, 3 


PRESENT 
pers 9 


MAR 


CRAIG REPMOLES ~ COILED POY - GORSOH ECCT T 
| Directed by Louk King. 
S. Mosc € lyrics bey Harry Warren and Al Rubin wo! MK. Soromax’ Save Schot! 
A WARMED BROt PIKTURE 


SPECIAL QUANTITY PRICES 


(The following prices are quoted to the 
exhibitor only under condition that these 
posters are to be used for posting or snip- 
ing in connection with the advertising of 


MELODY FOR TWO.) 
ONE-SHEETS 


Whi oe 


RECTSERES, eMC, 


REGULAR 
WINDOW CARD en, 
PRICES: MIDGET ME 
PATRICIA ELLIS 
sto 99.217" ee" WINDOW CARD §& i a 
100 & over..... Slc ea Pui 4c ea ners sat 


Please Turn Over For Order Blank 


For your convenience... A TRIAL ORDER BLANK! 


Check the items and quantities you want and mail it to your VITAGRAPH 
EXCHANGE. Compare the total cost of this order with the amount previously 
paid for the same items and note the saving! Note also when you receive this 
shipment how carefully packed it is and how clean and new the material is! 


‘mawt PAELODY FOR THO 3 


| ACCESSORIES ORDER BLANK 


ee ge eee Branch: 
ADDRESS AES Sesp pte a Ge rt eee en en ee Playdate: 
Rental Items 
Ges Se a — ee eee 
ONE-SHEETS 14x36 INSERT CARD 
THREE-SHEETS 8x10 BLACK & WHITE STILLS 
SIX-SHEETS 22x28 LOBBY DISPLAYS (Set of 2) 


11x14 LOBBY DISPLAYS (Set of 8) 


Non-Rental Items 


5 e”x14” HERALD WINDOW CARD (Regular Size) 


SLIDE 3 WINDOW CARD (Midget) 


PUBLICITY MATS ADVERTISING MATS EXPLOITATION MATS 
Mat Number Quantity Mat: Number Quantity Mat Number Quantity 


The advertising materials listed hereon are leased to the Exhib- 

itors subject to the terms and conditions set forth on the reverse 

side of the order blanks and invoices currently used by Distrib- é 

utor in leasing advertising materials to exhibitors generally. Signed: Oe ee ee En et REET RS Se 


Please Turn Over For Posters And Window Cards 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


